
The	
  average	
  cost	
  per	
  student	
  will	
  be	
  determined	
  at	
  the	
  end	
  of	
  the	
  year.	
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The Sales & Service Training Center exists to identify and maximize each student’s potential for the world of work and economic
advancement by helping them gain the professional competencies (“soft” skills) that employers demand, creating a pipeline of
employers,	
  and	
  offering	
  continuing	
  education.
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Goal:	
  Serve	
  80	
  youth	
  and	
  20	
  adults	
  at	
  a	
  cost	
  of	
  $1,600	
  per	
  student	
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Goal:	
  60%	
  of	
  students	
  will	
  earn	
  a	
  NaConal	
  
Professional	
  CerCficaCon	
  in	
  Customer	
  Service	
  

results	
   goal	
  

0%	
  

50%	
  

100%	
  

150%	
  

31/03/2010	
   30/06/2010	
   30/09/2010	
   31/12/2010	
  

Goal:	
  80%	
  of	
  students	
  will	
  earn	
  a	
  CerCficate	
  of	
  
CompleCon	
  upon	
  compleCon	
  of	
  a	
  30	
  hour	
  learning	
  

program	
  

	
  

results	
   goal	
  

0%	
  

20%	
  

40%	
  

60%	
  

80%	
  

100%	
  

31/03/2010	
   30/06/2010	
   30/09/2010	
   31/12/2010	
  

Goal:	
  60%	
  of	
  students	
  who	
  start	
  a	
  high	
  school	
  distrance	
  learning	
  program	
  will	
  earn	
  a	
  high	
  school	
  
diploma	
  

results	
   goal	
  


